
	

greenlight took to downtown Dallas to announce its new 
Director of Brand Experience with “We Hired A Baker” pop-up 
 
For immediate release 
October 3, 2017 – Independent creative branding agency greenlight announced 
Alex Baker as its first Director of Brand Experience at 7:30 a.m. on a Tuesday 
morning in downtown Dallas. 150 free donuts, 150 free coffees, a pop-up truck – all 
branded to make it clear “WE HIRED A BAKER.” 
 
Press releases can only get the word so far, so greenlight put its experience to 
work. Check out the video of this branded experience here: WE HIRED A BAKER  
 
Formerly the marketing communications manager at The Ritz-Carlton, Dallas and 
Fearing’s Restaurant, Alex joins greenlight to lead direction in brand experience 
across the agency’s client roster. 
 
In this newly created role, Alex will work with the account service and creative 
teams to develop, concept and provide input for campaigns and strategies. 
Specifically, she will work on Dallas nonprofit restaurant Café Momentum and San 
Antonio-based La Cantera Resort & Spa, along with HOWDO, a new inspired 
meeting and event space in Dallas founded by greenlight.  
 
On a parallel path, Alex will also lead the charge on business development for 
greenlight. Reporting directly to the greenlight leadership team, the Director of 
Brand Experience position comes at the right time for the agency. 
 
“The decision to package ‘brand experience’ as an agency capability was an easy 
one,” greenlight COO Olivia Cole said. “Although it’s something we’ve always done, 
we’re now able to talk about it with less explanation because it’s becoming 
commonplace by marketers who are willing to think bigger and differently.” 
 
After a full agency repositioning in 2015 (a restructure that included a new approach 
to hiring, new business and agency culture), greenlight is poised to dedicate more 
effort to its passion and expertise in experiential work. That’s where Alex comes in.  
 
Alex’s expertise in event marketing and communications, as well as her 
background in business development, make her the right candidate to fill the role, 
but it’s her curious, intellectual and self-starter attitude that make her a fit for 
greenlight.  
 
“We have known Alex for many years and have waited patiently for the opportunity 
to bring her on board,” Cole said.  
 

http://www.greenlightad.com/
https://www.youtube.com/watch?v=XVWqNju0we4
http://www.howdodallas.com


	

“Her experience in creating memorable moments and passion for the ‘WOW’ make 
her the perfect fit. She’s able to identify and articulate the opportunities a brand has 
to create deeper emotional connections and greater brand affinity – the things 
traditional advertising can’t.” 
 
For more information about branded experiences by greenlight, visit 
www.greenlightad.com and follow the agency on social media @greenlightad 
 
ABOUT GREENLIGHT 
Any agency can talk big, but at greenlight, actions speak louder than words. Based 
in Dallas, Texas, this 11-year-old creative branding agency works closely with its 
partners, including Gold's Gym, La Quinta Inn & Suites, La Cantera Resort & Spa 
and Café Momentum, to bring innovative thinking, experiences and, ultimately 
brands, to life. greenlight is a channel-neutral, integrated agency that brings brands 
big agency thinking with boutique service. It’s what makes us strong, nimble and 
creative. And it’s also what makes our clients stand out from the competition. 
 

http://www.greenlightad.com
https://www.instagram.com/greenlightad/

